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Zhukovska Alisa. The Mediatization of the political space of the 
Republic of Bulgaria. The article is devoted to the research of the current 
phenomenon of modern life the mediatization of the socio-political process. 
The article deals with the main characteristics of the new social media: 
information exchange of the elements of the information and communication 
system, interactivity of communication, availability and speed of delivery of 
information to the user. The author analyzes the peculiarities of mediatization of 
policy in the Republic of Bulgaria, the main problems and perspectives of public 
policy informatization, reveals the main tendencies of the development of social 
media and civil journalism, defines the role and place of Internet networks in the 
system of interaction between government and civil society.

Key words: mediatization, political process, Republic of Bulgaria, social 
media, social networks.
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leaders. The article deals with the general theoretical analysis of the tool for 
manipulating the influence on the audience. Manipulative technologies are 
investigated as a tool of the audience opinion suggestion in the process of public 
information formation. The basic lingua-manipulative technologies in formation 
of public opinion are shown. The factors of personality in the formation and 
implementation of foreign policy are analyzed, features of these types of political 
leaders are singled out. The speeches of political leaders as a means of 
manipulative influence on the formation of the mass audience opinion are 
researched. This article examines the personality factor in the foreign policy 
formation and implementation of such political leaders of the Federal Republic 
of Germany, Ukraine, the United States of America, the Russian Federation as: 

Key words: foreign policy, manipulation, manipulative technologies, 
political leaders.
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